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data processing and artificial intelligence. In
The Futurist (May-June 2008), Cetron and
Davies argue that "all the technical knowl-
edge we work with today will represent only
1 percent of the knowledge that will be
available in 2050."

The Megatrends That are Shaping ICT's
Role in the Energy Revolution
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As the global demand for all energy
sources is estimated to grow by 57 per-
cent over the next 25 years, we are in
the midst of witnessing revolutionary
megatrends in the world's energy supply
and demand.

Energy security and long-term energy
costs are likely to become the next great
challenge and opportunity for today's
businesses. ICT leaders are now in-
creasingly acknowledging the application
of computing intelligence as critical to
solving an array of demanding societal
problems in the fields of energy, public,
and utility services.

The IT industry is increasingly extending
its reach into the energy and building
management systems ecosystem too.
According to an article on GreenBiz.com,
"300 million smart meters for energy,
water and gas [are] expected to be in
use globally within a few years."

Many ICT leaders such as IBM, Micro-
soft, Cisco, and SAP are among the
most recent companies to ride the wave
to transform energy efficiency technolo-
gies into enterprise networked energy
management systems (EMS). The ICT
industry rightly sees the considerable
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growth potential in using
smart technologies to trans-
form our built environment.

The Business Sector is
Realizing that 'Efficiency
is Profitable’

The business sector is
boarding the efficiency train
too. EDF's Climate Corps
program is in its fourth year
of helping businesses lead
change towards an energy
conscious economy.

Companies have long
viewed their energy effi-
ciency spend as an addi-
tional expense. However,
life-cycle and return-on-
investment-based decision
tools such as EDF Climate
Corps' Financial Analysis
Tool are making it possible
for people like Climate
Corps fellows to build a
business case for cost-
effective, efficient opera-
tions and valuable energy
investments.

Here at Facebook, the idea
that efficiency is profitable
is old news. Immersed in
Facebook's high-speed cul-
ture, the three of us Climate
Corps fellows feel fortunate
that the path to efficiency
has long been paved by
Facebook employees be-
fore us.

The recent launch of the
Open Compute Project in
Spring 2011 further estab-
lished Facebook's efficiency
mindset. And in case we
forget, the bright green
signs surrounding our work-
space remind us that
"Efficiency is Profitable.”
space remind us that
"Efficiency is Profitable."

Social networks can play a
leading role in pointing so-
cial norms toward energy
efficiency. Today's internet
and socially connected
world is giving sustainability

thought leaders and energy
efficiency advocates access
to audiences they could
have never reached by tra-
ditional means.

Both residential and com-
mercial sectors lack coordi-
nation and direction, and
Facebook's reach could just
be the tipping point it might
take for society to adopt
energy and sustainability
best practices en masse.
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Sustainability and energy
efficiency are no longer
novel concepts. The win-
dow of opportunity to lever-
age energy efficiency for
positive growth and lead the
change is getting smaller,
which makes it such an ex-
citing time for social net-
works to play an important
role in pointing social norms
towards energy efficiency.

Data does not necessarily
make us smarter, but our
collective action based on
data certainly makes us
stronger. Facebook has

Social networks
can play a leading
role toward energy

efficiency.

proved that "social" makes
things happen. Since social
networks lead the societal
change that transforms in-
formation into intelligence, |
think we can all log on and
be leaders in making this
energy intelligence vision
come true.

Source: http://bit.ly/p7C82V
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SUSTAINABLE

Ford is making its vehicles
more eco-friendly through
increased use of renewable
and recyclable materials
such as the soy and bio-
based seat cushions and
seatbacks on the 2010 Ford
Taurus.

Ford vehicles are now 85
percent recyclable by
weight. In 2009, Ford saved
approximately $4.5 million
by using recycled materials,
and diverted between 25
and 30 million pounds of
plastic from landfills in
North  America alone.

"By increasing the use of
recycled or renewable con-
tent and reducing the use of
undesirable materials
whenever possible, we're
helping to reduce waste to
landfills by millions of
pounds — and we're doing it
around the world," said
John Viera, Ford's director
of Sustainability and Envi-
ronmental Policy. "More
than ever before, the spirit
of ONE Ford that drives our
global product strategy also
drives our commitment to
sustainability."

"We already have bio-
based foam on more than 2
million vehicles and we're
looking to convert 100 per-
cent of our fleet to it in the
future,” said Jerry Brown,
Ford chief engineer of seat
and restraint engineering.
"This is just one way that
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Ford is advancing the use
of eco-friendly materials in
the industry."

Ford's "reduce, reuse and
recycle" commitments are
part of the company's
broader global sustainability
strategy to reduce its envi-
ronmental footprint while
accelerating the develop-
ment of advanced fuel-
efficient vehicle technolo-
gies around the world.
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Building in green materials
For the past several years,
Ford has concentrated on
increasing the use of non-
metal recycled and bio-
based materials.

In support of Ford's global
product development strat-
egy, material engineers are
developing standardized
specifications for sustain-
able materials while work-
ing with parts purchasers
and suppliers to use eco-
friendly components in dif-
ferent markets.

MATERIALS STRATEGY

What the future holds
Materials researchers con-
tinue to explore sustainable
material applications, such
as an eco-friendly replace-
ment for the fiberglass used
between the headliner and
roof sheet metal that will be
bio-based, lighter weight,
and will deliver improved
acoustics and neutralize
odor.

In addition, Ford research-
ers are developing natural-
fiber composites as a po-
tential substitute for the
glass fibers traditionally
used in plastic car parts to
make them stronger while
reducing vehicle weight,
which helps improve fuel
economy and reduces
emissions. Natural fiber
composites also are more
eco-friendly, because their
production and end-of-life
incineration are less energy
intensive than glass fibers,
which also results in lower
emissions.

Ford researchers also are
investigating ways to use
plastics made entirely from
sustainable resources such
as corn, sugar beets, sweet
potatoes and other vegeta-
bles. These renewable ma-
terials will help reduce de-
pendency on petroleum,
reduce CO2 emissions and
allow the composting of the
material at the end of a ve-
hicle's life.

Source: http://aol.it/quv6Ps
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Featured Stadium
Aglantzia Municipality Sports Center
FIFA 1 STAR Football Field

Nicosia, Cyprus
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